
Five Web 
Trends for 
Christian School 
Leaders



what’s in store…

about me 01.  

fervor 02. 

why it matters 03. 

     

04. five trends 

05. the quiz 

06. recap + special offer 



MIKE FARAG 
CEO / CHIEF OF STRATEGY

@createfervor 
mike@createfervor.com

mailto:mike@createfervor.com


we are marketing  
for the most good possible.

http://www.domainaddress.net


why…



6

Online “digital” revenue 
made up about 20% of all 

nonprofit fundraising in 2018.

Source: MRR Benchmarks Report 2019



77%

$45/yr

1 in 5

0:03

Every 1,000 emails sent from your database provide an 
average of $45 in annual donations.

One in five U.S. adults— 20% —have made a charitable 
contribution online.

Of those visiting a site, 40% will leave it if takes longer 
than 3 seconds to load. 

Over 48% of visitors say that if a site isn’t working well on 
mobile, it’s an indication the organization doesn’t care.48%

Online fundraising is growing (has grown since 2014).

Sources: MRR benchmarks Econsultancy, Margin Media, Pew Research Cygnus



213%
4%

90%

Google Bing Yahoo Baidu All Other

Search Marketing and 
Online Engagement 
is driven by Google 
90% of the time

Source: statistica data 2018
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web strategy + mapping 

1. Be Strategic



BE 
CONNECTED
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2. Be Connected



BE 
ACCESSIBLE



web                  
accessibility

+ WCAG (WEB CONTENT 
ACCESSIBILITY GUIDELINES) 

+ ADA COMPLIANCE
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3. Be Accessible



BE  
CONTENT 

RICH



Regular 
content updates 

bring in 
4x the traffic. 



80%

80%

41%

Including a video on a landing page can increase 
conversion rates by 80%.

Companies that use videos enjoy 41% more web 
traffic from search than companies who don’t.

By 2021, global consumer Internet video traffic will 
account for 80% of all consumer Internet traffic. 

Sources: SmallBizTrends, Unbounce
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4. Be Content Rich



BE  
FOCUSED



5. Be Focused



Clear ownership 
of your website 

will help you 
succeed 
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An engaging website is a critical tool for your organization. When your website is healthy and working well, your 
advocates are energized, better able to share about your organization, and able to be more generous in their 

support. That’s definitely a good thing. When your website isn’t working...well, let’s just say it can be a real pain.

It can be tricky to get your website to a healthy place. When so many people are involved, things can get 
complicated. This quick quiz will help you assess if your website is where it needs to be...or if you need some help. 

1. Does your website have a clear primary and secondary 
audience? If you do, you know it and they can feel it. There’s 
no confusion about who the site is built for.

a. Yup; we’re good to go.  
    Our #1 audience is _______________________, and  
    our #2 audience is ________________________. 
b. Um; not sure. Depends on who you ask. 
c. Nope; we’ve got too many audiences in mind.

2. Is your website connected to all your systems? Do you 
know what visitors are doing on your site? If so, you can 
almost predict users’ actions, and you share that information 
appropriately with all your teams.

a. You bet. We’ve connected our website with our donor database,  
    CRM, forms, HR systems, email system, social media and more. 
b. Kinda. We’ve connected a few systems. 
c. No. Maybe we’ll look into that.

3. Is your website accessible to all? Can it be seen and heard by 
everyone? You want everyone to be—and feel—welcome.

a. Yes, indeed. We’ve kept up on ADA and WCAG compliance. 
b. I think we did something at one point. 
c. What’s WCAG accessibility?

4. Is your website content rich? Do you have a beautiful content 
strategy, coordinated calendars, and are you regularly 
feeding it with new written and video content?

a. You said it. We’re killing the content game. 
b. Sometimes we write things, sometimes we don’t. 
c. We really should be telling our story.

5. Does your website have a clear owner? If it does, it’s not 
a place where lots of different people are posting lots of 
different things.

a. Yup; their name is _______________. 
b. We did, but I think that changed. 
c. Our site is more like a big committee meeting threw up  
    online...all their notes.

� � �createfervor.com | hello@createfervor.com | 1911 Baltimore Ave, Kansas City, MO 64108

A’s ____________ x 5 pts = ________________ 

B’s ____________ x 3 pts = ________________ 

C’s ____________ x 1 pt = _________________ 

TOTAL PTS = __________________________

Score Key: 
 19+ pts:  
Sounds like your organization has got 
it together. You’re staying on top of 
website trends and keeping a solid 
footing online. Go get ‘em, tiger.

13-18 pts:  
Looks like you’re on a good path, 
but you could pay a little more 
attention to your website and how 
it’s operating. Consider talking to an 
expert about ideas to move forward.

5-12 pts: 
Ouch. You may want to get some 
help... stat. We know some folks that 
may be a good fit to help you out, if 
you need some recommendations.

Your Score: 
 Total the amount of A’s, B’s and C’s 
you scored, then multiply by the 
amount of points.

WEB TRENDS EVALUATION

we are marketing 
made for impact.
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